


Pricing Analysis: Effect on Market Consumer Prices

Walmart providesan important economic contribution to Canadian communities through the range of goods it supplies and jobs it creates. Moreover, research also shows
that Walmart’s presence lowers consumer prices across the entire market. Deloitte conducted a pricing analysis to assess therelationship between Walmart’s presence in
major metropolitan areas across Canada and consumer prices. To do this, Deloitte developed an econometric model that exploredthe impact that one additional Walmart
store per 100,000 population in the area hason local consumer prices in the market across various consumer products categories.
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Pricing Analysis: Effect of Walmart on Consumer Prices (cont.)
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Effect of Walmart on consumer prices

The analysis found an inverse relationship between Walmart’s presence in a given metropolitan area and local consumer
prices. On average, over 2001-2019, each additional store per 100,000 population is associated with a 2.0% decrease in the
price of a general basket of consumer products.*

A similarimpact was identified for specific consumer products categories, including a 0.7% decrease in the price of food
purchased from stores, a 1.7% decrease in the price of clothing and footwear, and a 4.9% decrease in the price of health and
personal care products.

Impact on the average Canadian household

Accounting for household spending patterns? during 2019, these results would imply that each additional Walmart storein a
given metropolitan area is associated with annual savings of $975 for the average Canadian household when purchasing a
general basket of consumer products, which include savings of $204 when spending on health and personal care products.

*Note: A general basket of consumer products includes food, household operations, clothing, transportation, health care, recreation, education, tobacco, alcoholic beverages,
and other consumer goods (except shelter).

Pricing analysis '

Deloitte developed an econometric model to
assess the relationship between Walmart’s
presence in major metropolitan areas across
Canadaand consumer prices.

This model explored the impactthat one
additional Walmart store per 100,000 population
in the area had on local consumer prices across
various consumer products categories.
Specifically, this relationship was analyzed for 11
Census Metropolitan Areas (CMAs)?across four
categories of consumer products: (1) all-items,
(2)food, (3) clothing and footwear, and (4)
health and personal care products, using
quarterly data from 2001 to 2019.

The model controls for factors that affect
domestic and international prices, including
direct and indirect demand drivers such as
import prices for specific categories of goods
and the nationaleconomic position over the

business cycle.

3.

Please refer to the accompanying Pricing Analysis Appendix
for a detailed explanation of the model.

The CMAs are St. John’s, Charlottetown and Summerside,
Halifax, Saint John, Montréal, Ottawa, Toronto, Winnipeg,
Regina, Edmonton, and Vancouver.

Source: Statistics Canada Table 11-10-0224-01.
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Pricing Analysis Methodology - Effect of Walmart on Consumer Prices

Deloitte modelled the relationship between Walmart’s presence in 11 Census Metropolitan Areas (CMAs)! and consumer prices.2 This assessment was performed through
the development of an econometric model, using quarterly data from 2001to 2019, that assessed the impact of an additional Walmart store per 100,000 population on
the corresponding CMA’s inter-city index of price differentials of consumer products3. The categories of consumer products analyzed include: (1) All-ltems, (2) Food
Purchased from Stores, (3) Clothing and Footwear, and (4) Health and Personal Care Products.

The following econometric specification was estimated:
log(Consumer Pricej,CMA‘t) = a + fWalmart presencecy,  +yImp_Price_Index; , + 6Pmzoil, + pOgap, + ¢

in which superscripts correspond to,

J € {All-Items, Food Purchased from Stores, Clothing and Footwear, Health and Personal Care Products};

CMAE€ {St. John’s, Charlottetown and Summerside, Halifax, Saint John, Montréal, Ottawa, Toronto, Winnipeg, Regina, Edmonton, Vancouver}
t €{1Q2001, 2Q2001, 3Q2001, 4Q2001,1Q2002, ..., 4Q2019}
and variables are as follows,

Consumer Pricejcy,, s the relevant inter-city index of price differentials for category of consumer products j in metropolitan area CMA in time t ;

Walmart presencecy,, are the number of Walmart stores per 100,000 population in metropolitanarea CMA in time t;

Imp_Price_Indexj't is the National Import Price Index or relevant weighted import price index for category of consumer products intime t;
Pmzoil, is the National Import Price Index for relevant commodities in timet ;
Ogap, is the National Output Gap which captures overall price pressures in the economy in time t

The CMAs are St. John’s, Charlottetown and Summerside, Halifax, Saint John, Montréal, Ottawa, Toronto, Winnipeg, Regina, Edmonton, and Vancouver.

In undertaking this analysis, Deloitte relied on sales information and number of stores data provided by Walmart. The results of Deloitte’s analysis are subject to the general qualification that the data provided is accurate and reliable;
Deloitte has not independently validated this data.

A spatial index that measures the price differences of specific categories of consumer products across CMAs. Source: Statistics Canada Table 18-10-0003-01.
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Note to Reader

The results presented within this document have been provided to Walmart Canada for the purpose of assessing the relationship between Walmart’s presence in major metropolitan areas
across Canada and consumer prices.

Deloitte LLP (“Deloitte” or “Deloitte Canada”) does not assume any responsibility or liability for losses incurred by any party as a result of the circulation, publication, reproduction or use
of this initial analysis contrary to its intended purpose.

This analysis has been made only for the purpose stated and shall not be used for any other purpose. No party other than Walmart Canadais entitled to rely on this analysis for any purpose
whatsoever and Deloitte accepts no responsibility, liability, or duty of care to any party other than Walmart Canada.

The analysis is provided as of September 7, 2022 and Walmart disclaim any undertaking or obligation to advise any person of any change in any fact or matter affecting this analysis, which
may come or be brought to Walmart’s attention after the date hereof. Without limiting the foregoing, in the event that there is any material changein any fact or matter affecting the
analyses after the date hereof, Walmart reserve the right to change or modify the analysis but are under no obligation to do so. Observations are made on the basis of economic, industrial,
competitive and general business conditions prevailing as at the date hereof. In the analyses, assumptions have been made with respect to the industry performance, general business, and
economic conditions and other matters, many of which are beyond Walmart’s control, including government and industry regulation.

The full extent of the ongoing COVID-19 pandemic’s impact on the economic outlook remains uncertain. It is, therefore, important for readers to consider that the analysis is based on

third-party data (e.g., economic and industry data) up to September 2022 and does not include any consideration of the likely economic impact of either COVID events or the related fiscal
stimulus measures.

No opinion, counsel, or interpretation is intended in matters that require legal or other appropriate professional advice. It is assumed that such opinion, counsel, or interpretations have
been, or will be, obtained from the appropriate professional sources. To the extent that there are legalissues relating to compliance with applicable laws, regulations, and policies, we
assume no responsibility therefore.

Deloitte’s analyses must be considered as a whole and that selecting portions of the analyses or the factors considered by it, without considering all factors and analyses together, could
create a misleading view of the issues related to the report. Amendment of any of the assumptions identified throughout this report could have a material impact on Deloitte’s analysis
contained herein. Should any of the major assumptions not be accurate or should any of the information provided to us not be factual or correct, our analyses, as expressed in this report,
could be significantly different.
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About Deloitte

Deloitte provides audit and assurance, consulting, financialadvisory, risk advisory, tax, and related services to public andprivate clients spanning multiple industries. Deloitte serves four out of
five Fortune Global 500" companies through a globally connected network of member firms in more than 150 countries and territories bringingworld-class capabilities, insights, and service to
address clients’ most complex business challenges. Deloitte LLP, an Ontario limited liability partnership, is the Canadian member firm of Deloitte Touche TohmatsuLimited. Deloitte refers to one

or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee, and its network of member firms, each of which is a legally separate and independent entity. Please
see www. deloitte com/about for a detailed description of the legal structure of Deloitte Touche Tohmatsu Limited and its member firms.

Our global Purpose is making animpact that matters. At Deloitte Canada,that translates into building a better future by accelerating and expanding access to knowledge. We believe we can
achieve this Purpose by living our shared values to lead the way, serve with integrity, take care of each other, foster inclwiion, and collaborate for measurable impact.

To learn more about Deloitte’s approximately 330,000 professionals,over 11,000 of whom are part of the Canadian firm, please connect with us onlinked|n, Twitter, Instagram, or Facebook.

© Deloitte LLP and affiliated entities.
Designed and produced by the Agency | Deloitte Canada.20-3438724
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